Quit Tips, Spring 2015

TARGET AUDIENCE

FY15
TIPS FROM FORMER SMOKERS
CAMPAIGN
April - May, 2015

From CDC...
“Tips From Former Smokers is the first federally funded
national mass media anti-smoking campaign. It launched
in 2012 with a campaign cost of roughly $48 million. The
campaign was responsible for an estimated 100,000
smokers quitting permanently. The study also calculated
the 2012 campaign will save about 179,000 healthy life-
years at a cost of $268 per year of healthy life gained,
and contributed to averting about 17,000 premature
deaths at a cost of about $2,200 per premature death
averted.
During the first 3 years, these hard-hitting ads delivered results.
e About 1.64 million people tried to quit smoking because
of the 2012 Tips campaign, and about 100,000 U.S.
smokers are expected to stay quit for good.
e The 2012 Tips campaign prevented at least 17,000
premature deaths.
o Tipsis a “best buy” in public health at a cost of $393
per year of life saved. The accepted benchmark for

cost-effective health programs is $50,000 per year of
life saved.”

This campaign will feature ads “Amanda” (previously
approved), “Rose” and “Terrie’s Don’t Smoke” Tip.

Adults 25-34 Primary

Adults 18-24 Secondary

High School or

less than a high school degree
Low SES

GOALS

Statewide reach, 6 week campaign
150 GRP’s per week

HP 2020 performance measures =
Reach of 70-85%

THE BUY

Includes television and digital placements
Television (network and cable to reach
entire state) airing every other week

56% of the television placements are in
prime time targeted toward programming
that indexed high for target audience
Internet placements to include

Google and Facebook text ads, YouTube
and Comcast Spotlight Video Plus (CSV+)
video ads demo, geo, and behaviorally
targeted.

PROPOSED BUDGET
$59,118 beginning 4/13/15

ESTIMATED
A25-35 reach of 92.7% and 8.4 frequency
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